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Resumen

Determinar si unos elegidos grupos de comunicacion resuttan premiados por el Gobierno de
turno, implica reparar sobre el juego democrético. Abordaremos ese favoritismo ad hoc vy la
contraprestacion medidtica derivada de esas politicas. Las etapas de Gonzdlez y Zapatero,
parejas en su signo politico, pondrdn el marco a este diagndstico de sinergias medidtico-
gubernamentales.

Abstract

In order to look closer to the real development of democracy, we shall analyze whether certain com-
munication groups have been favored by the corresponding government. We will try to assess this
kind of ad hoc favoritism, as well as the payback coming from the media. The periods of government
under Gonzdlez and Zapatero (both sharing the same political ideology) will be used as a frame for
this analysis of the synergies between the media and the political arena.
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